
Sterling Products Inc. (VII)
The Calm Before the Storm

     Kolynos Co. and Scott & Bowne -
Manufacturers

Scott & Bowne Battleship Revenue and
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In the years between 1926, when it created its American Home Products (AHP)
division, and 1928, when Sterling essentially not only created an American
pharmaceutical combine to rival its German partner, I. G. Farben, but attempted to
dominate the burgeoning “home” goods market, Sterling continued to expand in various
directions, both in the ethical and proprietary medical fields. Several of those acquired
proprietary companies were so new themselves that they hadn’t cancelled battleship
revenues. 



1925 Cook Laboratories Ad & Antidolar Co. Mouthwash Bottle

In the field of “ethical” preparations, Sterling acquired Cook Laboratories,
bringing it the latest in hypodermic medications and technology, and Antidolor Co.,
which specialized in dental anesthesia, but its AHP division, specializing in the
proprietary goods, had a larger appetite and grew even faster.

         
  

1905 Oxzyn Co. Ad &1916 Bisodol Co. Ad



 
1918 Trade Ad and 1920 Ad for I.C.C. Co.

Within its first year of existence, in 1927, AHP absorbed four additional
companies: A. S. Boyle Co.; Oxzyn Co.; International Chemical Co., Ltd.; and
BiSoDol Co. Three of these companies were in traditional pharmaceutical areas: Oxzyn
manufactured cosmetics and toiletries; BiSoDol was a popular antacid of the time, and
the International Chemical Co. was an English proprietary medicine company that sold
its products under the name of Bisurated Magnesia, probably not unlike Phillips Milk
of Magnesia. 

1912 A. S. Boyle Co. Ad

However, A. S. Boyle Co., was a different proposition.  Its major product, Old
English Scratch Polish, was AHP’s first venture outside of the drug and pharmaceutical
area into the “home” product market, a field much, much broader than just laxatives,
antacids and face powder for women. Demand for all sorts of new compounds was



booming in the post-World War I world where the urbanized population needed
different commodities to meet the needs of city life as well as to replace the goods
previously manufactured by hand on farms.  AHP deliberately set about to meet these
needs and, just as Sterling had touted proprietary medicines in the pre-World War I era
by advertising in proliferating national magazines and with mass mailings, it became
a pioneer in radio advertising, thus becoming a major source of funding to spur radio’s
phenomenal growth in the Twenties and Thirties.  Later commenting on that
acquisition, a chemical industry handbook noted that AHP also established two
fundamental management principles that it would follow in its subsequent purchases.
First, it retained the managers of the companies it acquired, and second, it promoted
these men within its own organization when it needed to fill its own ranks. In 1947,
AHP, by then a bustling competitor of Sterling for over a decade, was being headed by
an executive who had joined the Sterling family as part of A. S. Boyle Co. 

Two additional companies
brought within Sterling’s ambit during
this period had issued proprietary
stamps. Kolynos Co., acquired by
AHP, had only come to prominence
itself after the turn of the new century
by capitalizing on the public’s growing
interest in personal appearance and
hygiene, marketing a new kind of
toothpaste. Scott & Bowne, bought by
Sterling, had already built its own
empire in the field of good digestion,
both old and still very much current, by
marketing fish oil.



Kolynos Co.

1914 Series Kolynos Co. Proprietary Revenue Stamp

Who doesn’t desire sweet breath and a bright smile? While oral hygiene has
been a concern since ancient times, implements for proper oral care have only begun
to come into proper focus since the mid-Nineteenth Century when toothbrushes and
dental paste were invented. Compared to the histories of JohnWyeth &Brother  and
Manhattan Medicine Co., which stretched back to the Civil War, the Kolynos Co. and
its product, Kolynos Toothpaste, were relative newcomers to the over-the-counter
medicine business, since the company was charted in the United States only in 1908. 
When AHP absorbed this company, it was clearly looking for products that would sell
in the future, and, since the formula for Kolynos was predicated upon the latest
scientific advances, it picked a winner with Kolynos Toothpaste.

The roots of Kolynos Toothpaste however, do lie in the Nineteenth Century, but
not in the United States.  It was the brain child of Dr. Newell Sills Jenkins (1840-
1919), an American, born in Falmouth, MA, who graduated from Baltimore College of
Dental Surgery in 1863 and opened a dental practice in Bangor, MA.  Jenkins,
however, did not stay in Maine.  



Under the influence of the noted American dentist Frank Abbott (1836-1897), Jenkins
relocated his dental practice to Dresden, Germany. Abbott, a dental innovator and
former Dean of the New York College of Dentistry, had moved his own practice to
Berlin and become well known in the American community in Berlin, apparently after
marrying the daughter of the United States “Minister to Germany” according to one
source.  Jenkins too became a celebrity overseas by developing, among other
techniques, a dental porcelain used in making teeth replacements that could be matched
to the shades of the remaining existing teeth.  To manufacture his dental porcelain, in
about 1895, he founded the Klewe Co. in Dresden.  The company was named for his
dental technician.  Because he could actually improve the patient’s appearance, he is
identified as one of the founders of esthetic dentistry (which later evolved into cosmetic
dentistry) and was deemed so outstanding in the field that he was named a Privy
Counselor of Saxony in 1893. 

Villa Thorwald

He purchased a significant estate in Dresden, which he called the Villa Thorwald, and
treated such notables as the German composer Richard Wagner and the peripatetic



American writer Mark Twain, while also spending a month each year practicing
dentistry in Paris and another in Warsaw. 

In Germany, Jenkins also came across another disciple of Frank Abbott named
Willoughby D. Miller (1853-1907), who, under Abbott’s influence, not only studied the
new field of microbiology, but also was the first to apply it to dentistry.  Miller joined
Abbott in his Berlin practice and for his treatment of members of the Royal Family, was
himself named a Medical Privy Counselor of Germany, both the first dentist and the
first American to receive that title. By now Abbott’s son in law, and working in the
laboratory of Robert Koch, as a professor of dentistry at the University of Berlin, Miller
propounded the modern theory of tooth decay as resulting from acids produced by oral
bacteria in the their course of fermenting sugar. However, before he himself could fully
explore the ramifications of his theory and just as he had returned to the United States
to become the dean of the dental school at the University of Michigan, he died from an
appendix infection that became gangrenous.



1909 Kolynos Trade Ad

Applying Miller’s theory, Jenkins sought to combat tooth decay by creating a
toothpaste that would counter the buildup of oral bacteria. Kolynos took its name from
the Greek words kolyo nosos meaning disease prevention. Predicated upon Miller’s
theory, it contained disinfectants to kill oral bacteria, so Kolynos represented the
marriage of the latest science of microbiology with toothpaste.  Jenkins experimented
for years to find the right balance of ingredients. By the time he had hit upon the
desired combination, he was well into his sixties and he turned the exploitation of his
work over to his son, Leonard A. Jenkins (1868-1934).

Leonard chose to come to the United States to set up a laboratory of for the
Klewe Co and well as to explore the marketing of Kolynos, while Newell chose to



spend most of his time in Germany until thickening war clouds finally drove him home
in 1915. Even though some sources indicate that the Klewe laboratory was in business
in New Haven, CT as early as 1904, Kolynos toothpaste was trademarked and first
marketed in 1908. The company itself was formally chartered in Connecticut in 1908,
and organized a subsidiary, Kolynos, Inc., in 1911 to market its products abroad. In
1912, both Klewe and Kolynos were listed in a dental services directory at a Boston
address, but Klewe seems to have diminished in its importance after that point as
Leonard concentrated on Kolynos. By 1916, Kolynos had built a factory to manufacture
its goods in New Haven CT.  Its strategy for expanding its sales was straightforward.
An advertising trade publication noted that Kolynos had doubled its revenue in a two
year period between 1915 and 1917 by advertising exclusively in daily newspapers in
large Eastern cities.  

The group of Kolynos companies were held by the Jenkins family together with
close  immediate friends.  Among those friends was Calvert Townley (1868-1933), who
had graduated from Yale the year before Leonard.  Townley, who spent almost his
entire career with Westinghouse Co. working as an engineer in various titles, is
identified with a number of the pioneering large electrification projects taking place at
that time.  In an engineering biography, Townley is stated as synthesizing “an unusual
combination of engineering skill with managerial ability from the commercial
standpoint.” He also served on the boards of numerous other companies, and entered
Kolynos on the ground floor beginning in 1908 not only as a member of the Board of
Directors, but also its President.  He traded that title for that of Chairman of the Board
in 1928, when Leonard became President. The switch took place less than two months
before the completion of the sale of the company to AHP.



1911 Kolynos Ad

Because Townley wore so 
many hats, Leonard Jenkins  
probably remained as the active  
principal and guiding spirit of   
Kolynos. He seems to have   
displayed some ambitions to 
broaden its product line, because by 
the mid-1910s, Kolynos, seemingly
using the same technology used to
manufacture its toothpaste, was
producing some toiletry products 
as well, possibly face and talcum 
powder for women.  A cosmetics
website, Compactstory, details the 
history of the expanded line of women’s cosmetics that Kolynos briefly marketed
beginning in 1925 under the name “Nalgiri,” apparently named for a wild elephant who
in Hindu mythology was turned loose by jealous deities to harm the Buddha, but who
was calmed instead by him. This website takes the view that the designs Jenkins
adopted favored the Art Nouveau look which by the roaring Twenties was being
displaced by Art Deco.   AHP acquired this product line as a part of its purchase of
Kolynos, but, perhaps because of the line’s already slightly passé look and as well as
its own purchase of the more established product line of the Oxzyn Co., chose to
concentrate on Kolynos’s toothpaste, and not expend funds to develop and exploit



Nalgiri. It spun the cosmetics off as a separate company in 1929. That Nalgiri company
opened its own offices on Broadway in New York City in early 1930, but vanished
shortly after, possibly yet another victim of the Great Depression.  

Representative Kolynos Ads from 1950c to 1960c

Currently Available Kolynos Toothpaste

Kolynos toothpaste itself still thrives.  In early 1995, Colgate completed the
purchase of the entire Kolynos business from AHP for $1.4 billion.  According to the
news report of the sale, Kolynos was reporting yearly sales of $300 million and growth
of 18% in the previous three years. It is still readily available on the internet.



Scott & Bowne

BDR Recognized Varieties of Scott & Bowne Cancels

Sterling added one last old fashioned, large scale patent medicine manufacturing
concern, Scott & Bowne, before it attempted to emulate its German partner, I. G.
Farben by enveloping an entire industry in one company.  Scott & Bowne was
attractive to Sterling because the health phenomenon this firm exploited is as hot today
as it was then.  Its product was Scott’s Emulsion and its symbol was a hearty fisherman
with a enormous fish slung over his shoulder. Today, virtually the same product is sold,
only now the basic ingredient is referred to as Omega Three Fish Oil.



Inverted Varieties of Various Scott & Bowne Cancels

Scott’s Emulsion was fish oil emulsified with metallic salts known as
hypophosphites of lime and soda.  Even when Scott & Bowne first encountered the raw
ingredients, these components each had some medicinal value. Fish oil is an ancient
remedy whose use has changed over time.  The ancient Greeks used it as a topical
ointment to relieve skin eruptions as well as for certain unspecified internal ailments,
and Northern European societies believed that fish oil was good for strengthening and
building up bodies. They treated it as a delicacy and gave it to invalids and people in
poor health.  Expanding upon that folk wisdom, in the late 1700s, English doctors
began to experiment with its use as a treatment for  rheumatism, with some satisfactory
results. Still later, fish oil was shown to be effective in combating rickets, a disease
characterized by softening bones, eventually shown to be caused by a deficiency of
Vitamin D.  In the Twentieth Century, as vitamins were fully understood as separate
and discrete compounds on their own, fish oil was shown to be an excellent source of
both Vitamin A and Vitamin D. With fuller analysis, fish oil is now advertised to be a
source of the right kinds of fatty acids which ostensibly perform such services for the
heart as promoting “good” cholesterol, lowering blood pressure, and reducing both
triglycerides and plaque build up in blood vessels. The current manufacturers of such
compounds suggest that further studies will demonstrate its benefits in ways that can
be quantified as an anti-inflammatory, as well as a promoter of eye and skin care, a
reducer of hyperactivity in children, of depression in adults and a protector against
mental decline of seniors. Indeed, fish oil appears to be destined to be on our medicine
shelves into the indefinite future.

     



Other Possible Scott & Bowne Cancels

Fish oil itself, however, had some inherent drawbacks.  Originally gathered by
the process of putrification, letting the fish livers rot and skimming off the oil as the
rotting progressed, it had both a terrible taste and smell which most people found
offensive. It also was hard for people to digest, with people regularly complaining of
abdominal pain, diarrhea, flatulence, and heartburn. Eventually, the method for
gathering fish oil was refined as modern  rendering  techniques developed, applying
heat and solvents to allow the oil to be collected quickly as it separated from the tissue.
With a faster collection process and some reported success as a remedy for
rheumatism, there was clearly a place for fish oil as a medicine when Scott & Bowne
began to experiment with it.  



Scott & Bowne Cancels on Earlier Proprietary Revenues

The genius that Scott & Bowne brought to fish oil was to emulsify it with
hypophosphites of lime and soda, creating a solution that was almost milk-like. What
this meant was that they learned how to mix the fish oil with another substance in such
a way as to disguise the taste and smell of the fish oil, while breaking the oil into
particles small enough for the body to digest. In turn, hypophosphites of lime and soda
were metallic salts of phosphorus formulated in the mid-Nineteenth Century to convert
the element phosphorus, a dangerous poison, into a usable medicine, since doctors
found that the body could tolerate phosphorus in that form.  Phosphorus had been
isolated as early 1669, and deemed miraculous not only because it burned in air slightly
hotter than room temperature but also glowed in the dark. By the early 1700s, in the
form of a thinly coated pill, an impure form (luckily) of phosphorus was being sold in
Germany as a cure for various kinds of fever and typhus. Perhaps because it was also
rumored to enhance sexual potency, doctors kept experimenting with it.  Surprisingly,
by the mid-Nineteenth Century, they found that, in this humanly tolerable form of
hypophosphites of lime and soda, it actually seemed to relieve the symptoms of
tuberculosis.



It was at this time doctors began reporting these favorable outcomes in
tuberculosis cases that Scott and Bowne chanced upon fish oil.  What could be more
felicitous than combining it with these miracle hypophosphites of lime and soda? 
Sadly, while over the next twenty-five years, hypophosphites of lime and soda proved
not to be a cure for tuberculosis, and the early relief of symptoms was correctly re-
attributed to the placebo effect, Scott and Bowne hit the right moment to market their
combination of two seemingly medically expedient compounds, and the product quickly
rocketed to success not only in the United States but around the world.



Different accounts credit both Scott and Bowne with happening upon the crucial
combination of fish oil with hypophosphites of lime and soda, as well as achieving the
right proportions of this mixture (no easy feat).  Seemingly, those that recount Scott’s
life claim the discovery for him. while, naturally, those that speak of Bowne’s
accomplishments bestow that honor on him. Yet, neither seems to have had any
genuine medical credentials or training. Scott (1846-1908) was born at Coldenham in
Orange County in the Hudson River Valley of New York State. He was raised on a
farm until he left to become a businessman in New York City in 1867. 

In New York City, Scott found a position with a “large manufacturing house” and
shortly became its traveling salesman.  He credited this brief experience as teaching
him what he needed to know about business.  Very soon he formed a partnership with
one Henry B. Platt as Scott, Platt & Co. and that firm employed Bowne as its traveling
salesman. Platt (1847-1902) also came from the Hudson River Valley, having been
born in Poughkeepsie, NY. 



Bowne (1842-1910) similarly was born in Montgomery which is the town that
encompasses Coldenham. One account calls Scott and Bowne cousins, a quite plausible
assertion. Bowne too spent his early years on his family’s farm, and, as the eldest son,
even took over the management of the farm for three years after his father died in 1858. 
Perhaps having broader ambitions, he managed to attend a business college course
before briefly becoming a merchant in nearby Newburgh, NY and then moving on to
New York City as well in 1865.

1872 Scott Platt & Co. Ad

Scott, Platt & Co. apparently engaged in a variety of different businesses and
advertised itself as providing such diverse items as fancy leather goods, perfume and
toiletries. It termed itself to be an importer rather than a manufacturing chemist. Some
accounts term it an unsuccessful business venture because it only lasted about six years. 
It was during the partnership of Scott, Platt & Co. that Scott’s Emulsion was created.
Strangely, of the three men working for Scott, Platt & Co., Platt was the only one who
had any pharmaceutical experience because he worked as a clerk in a local drugstore
before moving to New York shortly before joining Scott.

1902 Platt’s Chlorides Ad



When Scott, Platt & Co. dissolved, Scott and Bowne established their own new
partnership in 1874 to take ownership of Scott’s Emulsion. Platt never sought credit for
Scott’s Emulsion and apparently never shared in its profits. He did, however, emerge
from his prior partnership with a line of disinfectants which he afterwards advertised
as Platt’s Chlorides and built into a solid, successful and profitable business. The new
Battleship Revenue Database generously leaves a space for a battleship revenue cancel
for Henry B. Platt’s company, thus acknowledging that it still existed at the time of the
Spanish-American War, but none has been identified to date.  A trade publication
column about him notes that he was a member of several New York City clubs “where
millionaires of sporting proclivities are wont to repair,” although commenting that he
was happier at work than vacationing.  Platt’s company outlived him and continued to
thrive for years after his death.

Like all patent medicine companies, Scott & Bowne grounded their advertising
pitch in the goodness that medical wisdom of the day suggested might flow from their
remedy while greatly exaggerating the extent to which it was effective against a variety
diseases, most of which then had no cure.  In its advertising, such as trade cards, the
company stressed the Emulsion’s superiority to crude fish oil because of its



resemblance to milk and its ease of digestion. However, it claimed to be effective in
treating “consumption, scrofula, throat affections and chronic cough.” In cases of
“emaciation or wasting away” of a body, it affirmed its ability to “restore feeble powers
and give flesh and strength.” Whether by taste or anecdotal tales of cures, the product
sold. 

 

Scott & Bowne Building in Manhattan

Speaking of the company's advertising policy, in a 1917 interview published in
an advertising trade magazine, Scott and Bowne's President, P. H. Fowler, a nephew
of Bowne who had joined the company in 1879, stressed that the advertising always
pitched  what the magazine termed the "prophylactic" quality of the medicine in that
it strengthened the body before disease struck so that the body could resist germs. That
way, people were motivated to use it as a part of their normal healthcare routine, rather
than waiting until they were sick to take it.  He traced the origin of the symbol of a
fisherman carrying the huge fish to a visit by Scott to a Norwegian cod fishery where
he saw an actual fisherman lugging a 137 pound cod. That image, painted 84 feet high
and eventually lighted by electric bulbs, adorned the side of Scott & Bowne's building
in lower Manhattan.



Scott & Bowne English Medicine Revenue Stamps

Belgian Stamp with Scott & Bowne Advertising Tab

Meanwhile, in the early years, Scott & Bowne's business continued to expand
exponentially. In 1883, they formed an English corporation to shepherd their world
operations.  Eventually, in 1895, the two divided the business, with Scott moving to
Europe to oversee the English company managing world operations, while Bowne
remained in the United States to supervise the home territory. Scott also found time to
become a partner in the Buenos Aires, Argentina street car system. He settled with his
family on an estate on the banks of Lake Geneva, Switzerland, which he called La
Bocage (the grove) and spent the remainder of his life there.

Samples of Scott & Bowne Postcards For the French Market Displaying Old French
Departments (akin to US States - entire set runs over 80 separate designs)



It would be easy to leave Scott & Bowne, as it is with this whole class of
merchant nobles, surrounded by their riches, ensconced in the “right” kinds of
organizations, educating their children at Ivy institutions and each, at his death, greatly
praised as a benevolent benefactor of numerous institutions, but all is not glitter in the
story of Scott & Bowne, and it seems to have had a darker side as well. The 1895
division of the business actually may have been prompted by a motive other than the
partner’s desire to more closely superintend the sky-rocketing divisional sales of
Scott’s Emulsion.  At that time, looming over the success of Scott & Bowne was the
shadow of a barrage of lawsuits brought by another pioneer of the patent medicine
business, Andrew Judson White. White (1824-1898), who eventually will receive his
own treatment in this column, was another self-made millionaire. Suffice to say, for
now, that he had begun to dabble in patent medicines during the industrial boom
following the Civil War. He formed an allegiance with the Shaker religious sect around
1875 which allowed him to market a broad array of Shaker medicines on their behalf
as well as touting his own remedy, Mother Siegel’s Syrup. White did very, very well
with these remedies, but like many of his driven contemporaries, sought to expand his
empire. 

White’s Ad Challenging Scott & Bowne

In 1893, through a subsidiary called the Pre-Digested Food Co., White launched
a product called Paskola (incidently meaning loan in Lithuanian), which, when
formally, and correctly, analyzed turned out to be glucose mixed together with slight



traces of the kinds of acids normally found in the stomach. It was touted, as was Scott’s
Emulsion, to aid both in the digestion of meat and to help to strengthen invalids, and
its ads strongly suggested that it was much better than, and a replacement for, Scott’s
Emulsion, so White knew the market he was targeting.  The initial rollout was in Ohio
and soon thereafter it was marketed in New York State as well.  No sooner did Paskola
appear than it was denounced by officials of the Ohio Dairy and Food Commission and
also by one Dr. R G Eccles of Brooklyn, the chairman of the committee on food
adulteration of the New York State Pharmaceutical Association, as being a danger to
health, even itself possibly causing diabetes. The charge was leveled in well-placed
articles in trade publications, in a most thunderous speech given by Eccles to a meeting
of his Association, and in a string of prosecutions for selling adulterated goods that
occurred all over Ohio sparked by the Ohio Commission’s corrupt analyses of Paskola.
Not only were the malicious statements published, but the speech and articles were
reprinted and mailed in additions of 150,000 by Scott & Bowne to pharmacists all
around the nation.  White held Scott & Bowne responsible for all of these attacks,
baldly claimed that the articles and speech were written at the behest of, and paid for,
by Scott & Bowne, and that they suborned the inaccurate Ohio tests as well.  He further
claimed that these attacks immediately derailed the overwhelmingly favorable public
response to Paskola, completely destroying his newly minted and extremely profitable
business.

Scott & Bowne and Paskola Ads on Same Page of Trade Journal

The allegations were serious enough for one of the pharmaceutical trade
magazines to publish a thirty-two page supplement breathlessly detailing them blow by



blow. The supplement itself is undated but recounts events that occurred as late as
April, 1897 (although it is bound with the dated issues of the publication for the first
half of 1896.) The charges it makes are both sensational and seamy, are most damaging
to the reputations both of Scott & Bowne, and might well have caused Scott to distance
himself from Bowne.

Period Scott & Bowne Ad and Paskola Bottle

At a distance of 120 years, with no reported court decisions on the merits of
White’s allegations, it is difficult to judge their veracity because all patent medicine
proprietors dealt in hyperbole.  However, there are no reported legal decisions in any
libel case brought by either Scott or Bowne against the trade publication’s account, so
its story, unfolded with the formality of a Shakespeare tragedy, must stand as the most
complete record of the entire proceedings. The article’s introduction enthused:

The profound intrigue, official corruption ... revealed in this strange
case are startling commentary on the silent forces at work in the
trade world.  It reads like the profound mysteries of a Hugo, a plot
laid in the dark, with villainy fleeing in herds before the sun.  It
needs but the character of a woman to lend it the charm of
romance.  It is the swift evolution of the structure and destruction
of a great product for human use on the one hand, and a
diabolically carved monument to malice on the other.

The most sensational revelations came in the Ohio legislature’s investigation of
its own Commission which occurred in 1896. This investigation came about in the most
peculiar manner. White brought it about himself!  The Commission’s deliberately
inaccurate chemical analyses of Paskola had led to various health departments bringing
actions against it as adulterated food all over Ohio.  Facing this pattern of what he



deemed petty persecutions with the accompanying bad publicity in every Ohio
jurisdiction, White did what any sensible patent medicine proprietor would do.  He
attempted to find the right person in the Commission to bribe to squelch them all.  After
wining and dining the Commission’s attorney at his sumptuous home in New York
City, he made arrangements to pay the attorney $5000.  Having carefully had his bank
make a record of the serial numbers on the five, shiny new $1000 bills he withdrew, he
made arrangements to have them delivered to the Commission’s attorney. 
Miraculously, the Ohio prosecutions ceased. White then turned around and denounced
his own act of bribery to the Ohio legislature, claiming that he had paid the bribe only
to entrap the Ohio Commission into revealing its own skulduggery.  A panel of three
Ohio senators conducted eighteen hearings and issued a report finding that while the
Commission attorney denied White’s allegations entirely, a preponderance of the
evidence sustained White’s charges. The attorney was fired and the Commission
completely upended. Evidence adduced in the course of the hearing suggested that the
Commission’s personnel had acted with the knowledge, and possibly at the behest of,
agents employed by Scott & Bowne. The trade journal recounted the entire history of
the Ohio proceedings as evidence vindicating White’s charges against Scott & Bowne.

Period Scott & Bowne Ad and Paskola Booklet Covers

While White’s contentions against Scott & Bowne concerning the actions they
took in New York State concerning the creation of the articles denouncing Paskola and
the speech given by Eccles were never fully adjudicated, the trade journal’s acceptance
of their essential truth was predicated on its review of transcripts of depositions taken
in New York as a part of White’s Ohio lawsuit against Scott & Bowne, pursuant to the
order of an Ohio court permitting out-of-state depositions.  When questioned closely
about his knowledge of the origin of the newspaper articles and Eccles speech, and
their reproduction and circulation, among other matters, Bowne even declined to



answer if he knew Eccles. When shown copies of correspondence about Paskola
between himself and Scott in Paris, both bemoaning Paskola’s success in cutting into
the sales of Scott’s Emulsion and even more directly plotting Paskola’s denunciation,
Bowne refused to identify them, and invoked his 4th Amendment rights against
unreasonable searches, with his counsel chiming in that the 5th Amendment also
protected him against giving evidence which might subject him to charges of criminal
libel. Although the rules governing formal disclosure of pertinent documents among
litigants in the course of preparing litigation were in a much more rudimentary state in
the 1890s than they are now, Bowne’s claim that the correspondence had been stolen
was rejected by the court. As to the ancillary 5th Amendment refusal, White’s attorney
argued that his action was for civil conspiracy not criminal libel, and the court, not the
witness should sort out where the privilege applied.  While the doctrine against self-
incrimination was also not as well developed as it is now, ultimately the Ohio court
commissioner overseeing Bowne’s deposition held Bowne in contempt of court and
fined him nominal amounts for refusing to answer questions about these remarkably
pertinent matters. 

Contemporary Ads By the Rival Companies

The latest reported event in the trade publication’s booklet is Dr. Eccles being
“black-balled by the Alumni” of the institution that had granted him his pharmacy
degree, the Brooklyn College of Pharmacy.  Just before that finale, it detours briefly
into a discourse on the merits of glucose as a natural, organic food substance and cites
various authorities who had for more than a decade concurred in its worth, contrasting
these approvals with the pernicious statements of Scott & Bowne and Dr. Eccles that
it might lead to diabetes. One of the principal authorities it cites in support of the
virtues of glucose is one Dr. Cyrus Edson, a former Health Commissioner of the City
of New York and the then chairman of the Board of Pharmacy for the City of New
York. Sadly, the briefest perusal of the literature published by White’s company in
support of Paskola features a glowing and several-page-long endorsement of the



product by none other than Dr. Cyrus Edson.  Even the trade publication’s own neutral
expert was a partisan!

First and Last Pages of Dr. Edson’s Article in the Paskola Booklet Shown Above

The only actual reported court decision in any of the litigation between White
and Scott & Bowne is an extremely brief and narrow procedural decision rendered by
a New York State appellate court in the New York State lawsuit in 1898 denying White
permission in New York State to empanel a commission to take out-of-state depositions
corresponding to the power the Ohio court had granted for him to take depositions in
New York State.  At that time, when litigation was more insular and travel more of a
burden, it was customary to take the testimony of  “foreign” (out-of-state) witnesses
by having the witness answer formal written questions called interrogatories. However,
not only did White seek the power to gather live testimony by deposing witnesses, he
specifically sought an “open” commission, meaning that he wanted the right to depose
granted without having to name all the persons he wished to depose.  In making its
ruling, the New York the court found that insufficient  reason had been offered for
using any means other than the usual practice of interrogatories. The record on appeal,
leading to that decision preserves all of White’s allegations for posterity, just as the
trade publication article does, but there were no further court decisions ever reported,
meaning that the New York case never proceeded to trial.



More Contemporary Ads by the Rival Companies

In fact, none of White’s lawsuits ever seem to have gone to an actual trial.
Perhaps the trade magazine’s expose was sufficient to quell White’s lust for blood, but
a reason more plausible than his cooling emotions was that White died in 1898.
Without his sustaining power and energy to propel them, the need to grind the dispute
to its ultimate powder must have flagged among those surviving who, recognizing the
extraordinary amounts of time litigation took even at the end of the Nineteenth Century,
were probably only too glad to put the matter behind them. However the litigation
ended, it was done extremely quietly and no record of the settlement is now readily
researchable.  The real lesson to be learned from the Paskola litigation, as laid bare by
the trade publication exposé, is that there are boundaries to competitiveness even
among the bitterest trade rivals. 

While even today, digestive aids are marketed to the public endlessly, they no



longer center on the presence or absence of cod liver oil, hypophosphites of lime and
soda or gluten.  Both chemistry and advertising have moved on to promote more
specific components of those substance which were then on the cutting edge of
chemistry.  In the fight about Paskola, while Dr. Eccles was wrong to suggest that
gluten would cause diabetes, and White’s supporters were correct that gluten was a
natural substance and certainly found in the digestive tract, its presence  never
enhanced digestion.  Today most of the discussion of gluten is contained in articles
discussing celiac disease, which is an inability to digest  gluten properly, a different
kind of poisoning than Dr. Eccles envisioned.  

Modern Scott’s Emulsion Bottle by GlaxoSmithKline for Latin American Market

Sample Ripans Chemical Co. Cancel

In addition to these two companies, AHP also acquired in 1929 the Ripans



Chemical Co., which was such a significant  manufacturer of patent medicines that it
has already received its own article separate and apart from this survey of the Sterling’s
history of acquisitions. By that time, however, Sterling had brought together a whole
constellation of companies to control the production of new and farsighted “ethical”
medicines through its alliance with I. G. Farben, dominate the production of over-the-
counter “proprietary” medicines and other pharmaceutical products as well as the retail
outlets used to sell these goods to the public, and control the growing market for newly
developing “home goods” as will be explored in the subsequent chapter of this series.

© Malcolm A. Goldstein 2022


